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Where It Really Matters.

tel:7034424337
mailto:aprillaney@regencycenters.com
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#.;*24.9: $�

01 ��! ��%��� 2,000

02 $;*9+<,3: 2,000

03 '�'�� � ����$"� 1,500

04 $<+>*@ 1,078

05 �&����$��%���� �#�$%�&#� % 3,422

06 $���! ��� 3,000

07 �4<+�"24*;.: 2,000

08 "*,2C,��.6;*4�$.9=2,.: 2,500

#.;*24.9: $�

09 �=*24*+4. 2,000

10 �2*6; 49,837

11 �*6C.4-�".;��7:82;*4 3,000

12 '�#�� ��������� 2,500

13 �*::*0.��6=@ 2,500

15 �<:2,����9;: 4,000

16 "92-.��4.*6.9: 2,500

17 ������#�$��! 1,450

#.;*24.9: $�

18 ��!#)���)$��#��� 4,500

20 "*8*��716�:�"2AA* 1,500

21 �$������ 2,000

22 $& �%����(! ��! 1,982

23 (.44:��*907��*63 2,000

24 �=*24*+4. 6,000
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GLA TOTAL 103,270

Where It Really Matters.


